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CYCLING EVENT

Gran Fondo Italia comes to metro area

Frank Eastland is 
ride director for 
the Gran Fondo 

Italia Atlanta-Roswell, 
an international bike 
ride that is scheduled 

for Oct. 19. The bike ride has three 
courses of vari-
ous distances: 106 
miles, 63 miles and 
34 miles.

Eastland takes a 
moment to explain 
how metro Atlanta 
got the event, 
and what it will 
mean for the 
community.

What is Gran Fondo Italia? Th e Gran 
Fondo Italia Atlanta-Roswell is the fi rst 
cycling event in the South that joins rec-
reational cycling and the Italian lifestyle. 
Th e event is a recreational bicycle ride, not 
a race, for riders of all abilities and is part 
of a worldwide series of amateur events 
organized by Gran Fondo Italia, based in 
Italy, with local organization and support 
by the Southern Bicycle League with Bike 
Roswell!, both local nonprofi t cycling 
organizations. Modeled after the incred-
ibly popular Gran Fondo cycling event 
format that originated in Italy, the ride 
will showcase the excellence of Italian 
food, wine, tourism and culture. Cyclists 
will experience three beautiful courses, 
including 34 miles, 63 miles and a 106-
mile long course with a Gran Premio 
della Montagna climb challenge. The 
ride will fi nish with food, wine and cel-
ebration at Roswell City Hall. Th e cycling 
phenomenon of Gran Fondo continues 
to grow in the United States and now 
Georgia cyclists will have the opportu-
nity to experience the new world series 
of cycling Italian style!

How did it come to metro Atlanta? About 
a year ago, the Southern Bicycle League’s 
executive marketing director, Barry 
Goppman, contacted Matteo Gerevini, 
CEO of Gran Fondo Italia in Italy, suggest-
ing that the Atlanta metro would be one 
of the best locations in the United States 
to host one of their international series 
of cycling events. After Gerevini agreed 
to this idea, Bike Roswell!, a nonprofi t 
cycling education and advocacy organi-
zation, was contacted to help organize the 
event in Roswell, Georgia’s fi rst Bicycle 
Friendly Community, and I was selected 
as the event’s ride director.

After positive meetings with Roswell’s 
city administration and departments, 
Mayor Jere Wood and City Council, the 
formal approval for the city of Roswell 
to host this coveted event was given on 
May 28.

How many bicyclists are expected to par-
ticipate? We have the potential for 1,500 
riders of all abilities to experience the 
best of Italian-style cycling in the United 
States. Th e riders have the option to ride 
three beautiful courses, including mod-
erate 34- and 63-mile routes as well as 
a 106-mile route that includes a Gran 
Premio della Montagna, or GPM, the 
King/Queen of the Mountain hill climb-
ing challenge with multiple age group 
categories for awards and bragging rights.

Th e riders will have a combined mass 
start in Roswell, complete with the Ital-
ian-style start celebration, lead-out and 
police escorts along Alpharetta Highway, 
Georgia Highway 9, going north into 
Alpharetta and then proceeding on into 
North Georgia and back, following rules 
of the road, to an Italian-style celebration 
of their accomplishments. 

Are you expecting this to be an 
international event with participants 
coming from all over the world? Th is 
event is part of the Gran Fondo Italia 
international series with similar cycling 

events held in Italy, Jerusalem, Rio de 
Janeiro, Aspen-Snowmass, Beverly Hills, 
Miami and others. We have signifi cant 
participation from local riders and about 
25 percent of the participants are coming 
into Georgia from literally all across the 
United States and more than a few other 
countries to participate in this Italian-
style cycling event. On both Saturday and 
Sunday, cyclists and guests will have the 
chance to experience top Italian products 
from sponsors Colnago, fi ’zi:k, KASK and 
Pissei along with many other top Italian 
brands and local, regional and national 
brands [as] part of the Gran Fondo Italia 
Expo at Roswell City Hall.

How are you getting local businesses 
involved? Th is event provides a unique 
to the U.S. Italian-style cycling experience 
that includes a two-day expo showcasing 
the excellence of Italian food, wine, tour-
ism and culture. Besides having support 
from international and national cycling 

icons, state and local companies and 
organizations are getting involved. Th is 
event has signifi cant potential for local 
business, merchant, retail and nonprofi t 
organizations to increase their mar-
ket awareness. We have also partnered 
with local organizations like Ros-
well NEXT, Roswell CVB, Alpharetta 
CVB, Italian Consulate, Atlanta Sports 
Council and more. 

Any idea what the economic impact of 
an event like this will mean to the North 
Fulton communities? By all indicators, 
the economic impact to Georgia and 
North Fulton communities of this event 
should be signifi cant. Our objective is for 
riders and their families in the hundreds 
to stay in local hotels and experience the 
fl avor of Roswell and surrounding com-
munities. We anticipate participants to 
spend two to three room nights locally 
while enjoying local meals, entertain-
ment, shopping and other commerce.
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R INDEX TO COMPANIES

ASK THE 
FITNESS E X PERT

Q:  What is the one best thing we could implement to 
reduce our healthcare expense?

A: Simply move. Research from around the world 
is showing us that sitting for 1+ hours in a row is as 
unhealthy as smoking cigarettes. Physical inactivity is 
the #1 contributor to chronic disease. Chronic disease 
accounts for 75% of insurance claims. 85% of America’s 

could do to improve their health and thereby reduce their health care costs, long 
term, is stand up and move for 1-2 minutes every hour.

         Mike Tinney,
         CEO and Founder
         FIX : Fitness Interactive Experience

SittingIsSmoking.com
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